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papers make
the 50-inch
web switch

By mid-April, one-third of all
Kentucky newspapers had made
the switch to a 50-inch web.

The list includes all
Landmark Community
Newspapers, which switched to
the smaller web size on April 1.

Newspaper executives say
they’re making the change in
order to cut thousands off their
budgets. Averages say most are
saving in the neighborhood of 7
percent of the cost of newsprint.

Until now, most papers had a
54-inch web, which results in
pages that are 13.5 inches wide.
On a 50-inch web, each page is an
inch smaller at 12.5 inches. The
web is the paper that travels
from the newsprint roll to the
press. On a regular double-wide
press, four pages get printed
across the web.

By all accounts, the change
has not had a negative impact on
readership. Some reports even
indicate that readers say they
find the paper easier to hold, but
for the most part, there has been

See SWITCH, page 12

for joint convention in Northern K.

By LISA CARNAHAN
KPA Member Services Director

For those of you thinking “it’s
about time,” well, you're right. The
Tennessee Press Association will
bring its members to Kentucky for a
joint summer convention next
month in Northern Kentucky.

It’s time for the Tennessee folks
to reciprocate since Kentucky news-
papers have traveled to Gatlinburg
twice in the past six years. And, for
those of you who really like to plan
ahead, we’re going back to
Gatlinburg for the 2002 KPA
Summer Convention.

This year’s meeting, June 21-23
at the Marriott in Covington, fea-
tures all the things you've grown
accustomed to in a summer conven-
tion: plenty of entertainment oppor-
tunities for the entire family and
valuable training sessions for you
and your staff — we’ve just planned
more of it. And this time, every-
thing will be joint (Kentucky and
Tennessee participating) with the
exception of the awards banquet on
Friday evening. The Tennessee
group will be headquartered next
door at the Embassy Suites.

There are 11 different sessions,
something for each segment of the

See CONVENTION, page 7

Top: The Northern
Kentucky/Cincinnati
skyline will make for an
impressive view as
convention-goers take
a boat ride on the Ohio
after the awards ban-
quet Friday night.
Right: The opening
reception will be held
Thursday evening at
the Newport Aquarium.

KPA Journalism Boot Camp

If you plan on attending or
sending someone to the KPA
Journalism Boot Camp, you better
hurry. Slots for the camp are going
fast.

The three-week session,
dubbed a “boot camp” because of
the intensive training over a rela-
tively short period, is designed to
provide additional training for
inexperienced newsroom employ-
ees or allow newspapers to hire a

person from the community who
has potential, but no journalism
background. It’s limited to the first
20 to sign up and pay registration
fees.

This year’s boot camp has been
scheduled for July 16 through
August 3 at Georgetown College,
and some major changes have been
made to the format over last year’s
proposed camp.

Attendees this year will be

filling up fast

given the option of either staying
on campus or commuting daily to
the sessions. Last year, it was a
requirement that those attending
stay on campus. Another change is
the cost. This year’s boot camp fee
is $995 for those staying on campus
and $595 for commuters. The $995
fee includes lodging in a college
dormitory, three meals a day, all
materials and handouts for the

See CAMP, page 12
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Kentucky people, papers in the news

Franklin Favorite
names Sheroan as
new publisher

Ben Sheroan was named pub-
lisher of the Franklin Favorite in
March, replacing interim publish-
er Tammie Carey, who resumed
her role as radio station manager.

Sheroan is a 43-year-old native
of Hardin County. He began work-
ing at newspapers at age 16, writ-
ing sports for The News-Enterprise
in Elizabethtown. His career also
has included newspapers in
Owensboro and Nashville plus
work as a reporter at WBKO-TV in
Bowling Green. He comes to
Franklin from Athens, Ala., where
he was publisher of the daily news-
paper there.

“There’s no place like home,
and Kentucky has always been
home from me and my family,”
Sheroan said. “We're excited about
this opportunity and excited about
becoming part of such a vibrant
community as Franklin.”

In addition to his role with the
Franklin Favorite and its commer-
cial printing operation, Sheroan
has responsibility for WFKN radio
and the Portland Leader.

Ezell hired as sports
editor in Hopkinsville

Sam Ezell, a veteran of more
than four decades of sports and
news reporting for daily and week-
ly newspapers from Alabama to
California, was appointed sports
editor of the Kentucky New Era in
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“The perspective that Sam has
brought to the newspaper is very
gratifying and one of total profes-
sionalism,” said New Era editor
David Riley. “There’s not a sports
competition or situation that he
hasn'’t covered.”

Ezell, 65, joined the paper in
June 2000 as a copy editor after
serving as sports editor and later
managing editor of the Bogalusa
(La.) Daily News.

He moved to the news depart-
ment as a reporter, and in the
beginning of March he was named
interim sports editor.

During his journalism career,
Ezell has served as sports editor of
daily papers in Selma, Ala.,
Huntsville, Ala., and Natchez,
Miss., and at weekly papers in
Winnsboro, La. and Oakdale, Calif.
He has served as editor or manag-
ing editor of daily papers in Selma
and Natchez and at weeklies in
Winnsboro, Tucumecari, N.M.,
Lemoore, Calif. and Solvang, Calif.

Three named to posts
at Danville newspaper

Three people were named to
posts at The Advocate-Messenger
in Danville in March.

Kent Brown, who was the chief
photographer, was promoted to
online editor. He will oversee
reconstruction and maintenance of
the newspaper’s Web site,
www.amnews.com, and its sister
site, www.golfky.com.

Joining the paper as chief pho-
tographer is Clayton Jackson. He
has a degree in photojournalism
from Western Kentucky University
and has done freelance work for the
Advocate for about two years while
working full time at a photo studio
in Lexington.

Stella Plummer joined the
newspaper as business manager.
Prior to coming to the Advocate,
she worked for Ephraim McDowell
Regional Medical Center. She has a

degree in business administration
from Northern Kentucky
University.

Bartley joins office
staff at Herald-News

Ramona Bartley was hired in
March as the new office manager
assistant at the LaRue County
Herald-News. Her duties include
assisting customers with subscrip-
tions and classified ads, typing sub-
mitted news and other general
office work.

Bartley is a veteran of the
United States Army, where she
worked as an administrative spe-
cialist.

Patton appoints Broker

to Humanities Council

Gov. Paul Patton appointed
Louisville Voice-Tribune social
columnist Carla Sue Broker to the
board of directors of the Kentucky
Humanities Council Inc.

As one of five gubernatorial
appointees on the 23-member KHC
board, she will serve a four-year
term on the council, which every
year sponsors more than 400 public
humanities programs reaching
communities in every Kentucky
county.

Ohio Co. Times-News
launches online edition

Ohio County Times-News read-
ers now have another way to read
the paper — on the internet.

The newspaper went online on
March 1, at www.octimesnews.com.

“Anybody, anywhere can see
whatever we have to offer in this
county,” said Editor Don Wilkins.

The site, which is updated
weekly, offers a home page with a
synopsis of front page stories and
links to sports, opinions pieces,

See PEOPLE, page 10

Newspaper carrier dies
from car crash injuries

A western Kentucky newspaper
carrier died March 12 of injuries
sustained in a car crash five days
earlier while he was driving his
delivery route in Lyon County.

Kevin Nichols, 28, of Paducah,
died in the trauma unit of
Vanderbilt University Medical
Center in Nashville, Tenn.

Nichols was injured along with
passenger Diana Watson, 51, of

Paducah, in a wreck near
Eddyville.

The two Paducah Sun carriers
had just finished delivering the
paper when their car left the road
and overturned several times, eject-
ing Nichols, according to the police
report.

Watson was taken to Baptist
Hospital in Paducah, where she
was released March 9.
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Viewpoint

To the editor:

KHSJA: ‘most progressive
thing” KPA’s done in years

Dear Editor:

KPA’s decision in 1997 to
form the Kentucky High School
Journalism Association was the
most progressive thing the orga-
nization has done in years. I hope
KPA board members — and jour-
nalists across the state — realize
that.

I have volunteered with the
association for the last three
years, speaking at the annual
convention and helping director
Lisa Carnahan line up other pre-
senters. I am dedicated because I

was one of those students, work-
ing on my newspaper at Bourbon
County High School in the late
1980s under the direction of my
great teacher, Lynda Umfress. [
wish the high school association
had existed then,

This year, more than 800 stu-
dents attended the high school
convention in Louisville — the
largest crowd yet.

I applaud Lisa’s work — and
KPA’s vision.

Chris Poynter,
reporter The Courier-Journal

Recruiting local talent best
remedy to ease staffing woes

By JOHN HATCHER
Center for Community
Journalism

No crystal ball is required to
predict the immediate future for
community newspapers. The chal-
lenges of tomorrow are the ones fac-
ing us today. The most pressing
issue is staffing. At no time in
recent memory have papers so ago-
nized over the dearth of talent.

Gone are the days when a
stream of resumes from journalism
schools flowed in from which man-
agers could fish out ambitious can-
didates willing to work hard for lit-
tle money. Today, community news-
papers find it daunting to compete
against the paychecks and prestige
offered at larger newsrooms, online
publications and speciality maga-
zines.

That’s bad news. And it’s proba-
bly not a surprise to most. The good
news is that some enterprising edi-
tors have discovered a new place to
search for talent. A hint: it’s right
under your nose. Local talent takes
an initial investment, but has great
potential for long-term payoff.

The staff shortages now begin-
ning to plague even metropolitan
weeklies are nothing new to the
Patriot and Free Press in Cuba,
N.Y. The paper is located in a rural
county in western New York where
the median income is low and illit-
eracy is high. Publisher John Arden
Hopkins simply doesn’t have the
resources or the amenities to entice
young journalists. So, he doesn’t
even try to recruit them. Instead, he
relies on local talent. The pages of
his paper are filled almost exclu-
sively with stories written by local
residents who work as stringers —
freelance writers paid by the story.

A bare bear, pare a pair
of pears; English isn’t easy

On Second !
Thought

By David T.
Thompson

Unlike the college graduate who
may see a first job at a community
newspaper as an internship that
must be endured in the move
onward, local talent won’t move
the first time a big-city daily calls.

John Hatcher
Center for Community Journalism

And it works. The Patriot’s circula-
tion continues to climb, and the
paper has won the Stuart C.
Dorman Award for overall excel-
lence from the New York Press
Association.

Whether they are correspon-
dents paid by the story or local tal-
ent brought on as permanent
staffers, relying on local talent is a
trade-off. Most of these reporters
have no formal training in journal-
ism. They require editors and pub-
lishers who are willing to commit to
becoming teachers of their profes-
sion.

Already overworked editors and
publishers may not relish the
thought of starting from scratch in
the education of a reporting staff,
but there are benefits to investing
in local talent. True, local talent
may not know how to write using
an inverted pyramid or know what
the AP stylebook is, but that can be
taught.

Here’s the payoff: Unlike the
college graduate who may see a first
job at a community newspaper as
an internship that must be endured
in the move onward, local talent
won’t move the first time a big-city
daily calls.

(Reprinted from the Kansas
Press Association Bulletin.)

I take neither credit nor blame
for this month’s column. It was sent
to me in e-mail form by former KPA
President Celia McDonald.

And it shows why copy editors
have to be on their (or is it they’re
or there) toes when editing copy.

Reasons why the English lan-
guage is so hard to learn:

1) The bandage was wound
around the wound.

2) The farm was used to pro-
duce produce.

3) The dump was so full that it
had to refuse more refuse.

4) We must polish the Polish
furniture.

5) He could lead if he would get
the lead out.

6) The soldier decided to desert
his dessert in the desert.

7) Since there is no time like
the present, he thought it was time
to present the present.

8) A bass was painted on the
head of the bass drum.

9) When shot at, the dove dove
into the bushes.

10) I did not object to the
object.

11) The insurance was invalid
for the invalid.

12) There was a row among the
oarsmen about how to row.

13) They were too close to the
door to close it.

14) The buck does funny things
when the does are present.

15) A seamstress and a sewer
fell down into a sewer line.

16) To help with planting, the
farmer taught his sow to sow.

17) The wind was too strong to
wind the sail.

18) After a number of injec-
tions my jaw got number.

19) Upon seeing the tear in the
painting I shed a tear.

20) I had to subject the subject
to a series of tests.

21) How can I intimate this to
my most intimate friend?

Let’s face it — English is a
crazy language. There is no egg in
eggplant nor ham in hamburger;
neither apple nor pine in pineap-
ple. English muffins weren’t
invented in England or French
fries in France. Sweetmeats are
candies while sweetbreads, which
aren’t sweet, are meat.

We take English for granted.
But if we explore its paradoxes, we

find that quicksand can work slow-
ly, boxing rings are square and a
guinea pig is neither from Guinea
nor is it a pig.

And why is it that writers write
but fingers don't fing, grocers don’t
groce and hammers don’t ham? If
the plural of tooth is teeth, why isn’t
the plural of booth beeth? One
goose, two geese. So one moose, two
meese? One index, two indices?

Doesn't it seem crazy that .ou
can make amends but not «.e
amend. If you have a bunch of odds
and ends and gt rid of all but one
of them, what do you call it? If
teachers taught, why didn’t preach-
ers praught? If a vegetarian eats
vegetables, what does a humani-
tarian eat?

Sometimes it seems all the
English speakers should be com-
mitted to an asylum for the verbal-
ly insane. In what language do peo-
ple recite at a play and play at a
recital? Ship by truck and send
cargo by ship? Have noses that run
and feet that smell? How can a
slim chance and a fat chance be the
same, while a wise man and a wise
guy are opposites?

You have to marvel at the
unique lunacy of a language in
which your house can burn up as
it burns down, in which you fill in a
form by filling it out and in which
an alarm goes off by going on.
English was invented by people,
not computers, and it reflects the
creativity of the human race
(which, of course, isn't a race at
all). That is why, when the stars
are out, they are visible, but when
the lights are out, they are invisi-
ble.

* %k % % %

I do add some thoughts to this,
many along the same line. In
August, 1999, as a member of the
Georgetown College Board of
Trustees, I was asked to give the
speech welcoming students to a
new school year.

I assured them that GC profes-
sors were educated enough to
answer the following questions:
Why do we drive on a parkway and
park on a driveway? On the dri-
ver’s license of a completely bald
man, what does the clerk write
down for hair color? If quitters
never win, and winners never quit,
why do we say quit while you're
ahead. Why do you press harder on
a remote control when you know
the battery is dead? If it’s zero
degrees outside and it’s supposed
to be twice as cold tomorrow,
what’s the temperature going to
be? How come abbreviation is such
a long word?
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Listen carefully

NAA study:
Newspapers
best source

for credible
information

Consumers get news and
information from a growing multi-
tude of sources, but they see
newspapers as more credible than
TV, radio, magazines or the
Internet, according to findings
from a Newspaper Association of
America study, “Leveraging
Newspaper Assets: A Study of
Changing American Media Usage
Habits.”

Respondents also cite newspa-
pers as their primary source for
information in areas including
local news, local entertainment
information, business news and
personal finance information.

Newspapers are consumers’
top source of advertising informa-
tion, and an overwhelming num-
ber of those surveyed cited news-
papers as their number-one
resource for employment oppor-
tunities, homes and new and used
cars for sale.

The report provided a founda-
tion for discussions during NAA’s
Annual Convention, held April
29-May 2 at The Fairmont Royal
York Hotel in Toronto.

“Even in this era of increased
media competition, this study
shows us that newspapers contin-
ue to be one of the most trusted
sources of information, as well as
a top medium for advertisers to
reach consumers,” said John F.
Sturm, NAA president and CEO.

“Newspapers are part of the
fabric of our communities in a
wa, that no other medium can
maten.”

The study compared media
usage in 2000 to benchmark fig-
ures established in 1997.

Although the results show a
shift away from traditional media
such as newspapers, radio and
TV, and increased usage of the
Internet, newspapers remain in a
strong position relative to other
media.

Newspapers were more highly
rated than TV, radio, magazines
or the Internet for credibility,
ease of use and depth/seriousness
of purpose, and newspapers’ over-
all credibility rating rose 5 per-
cent since 1997’s survey.

The entire 102-page report,
“Leveraging Newspaper Assets,”
can be downloaded as a PDF file
from NAA’s Web site at
www.naa.org/marketscope/index.
html.

g

Design is
Everything

By Edward F. Henninger

Full-time consulting can be a tough business.
There are the flight delays, the lonely hotel rooms, the
over-long business dinners, the endless meetings, the
pushy clients...

Feeling sorry for me yet? I didn’t think so. And I
wouldn’t either, if I were you. There’s not one consul-
tant I've met yet who really wants to be be doing any-
thing else.

And some consultants are just, well, downright
arrogant. They have forgotten the lesson that real
consulting lies in our ability to teach — and that the
best teaching occurs when we learn from each other.

Some day, you’ll work with a consultant —
because a good consultant can help you to find the
answers to questions that are critical to your work.
When you do, listen to the consultant — but also lis-
ten for those tell-tale sentences that let you know
you've got a problem. I've listed some of my favorites.

Perhaps you have some of your own. If so, let me
know.

Words you don’t want to hear from your consul-
tant:

“I'll have that done in no time.”

“There’s nothing too big that we can’t handle for
you.”

“Don’t worry about that.”

“We'll fix it when I get there.”

“You're not ready for that level yet.”

“If I told you, you wouldn’t understand.”

“It’s more complex than you could appreciate.”

“This is worse than I thought.”

“If you had called me sooner, it wouldn’t have got-
ten this bad.”

“What made you think you could fix this without
my help?”

“The answer is there — you just don’t know where
to look.”

“The answer is easy — just look in your manual.”

“There is no answer.”

“I'm sorry — you’ll just have to wait until I get
there.”

“You're my most important client.”

“When we give you a date for installation, you can
count on it being done.”

to what your consultant says

You want

'that when?

S

“You want that when?”

“That’s not in our contract.”

“Let me think it over. Then I'll tell you what you
should do.”

“Why don’t you just leave that all up to me.”

“We’d have to add to your fee for that.”

“This is the way we’ve done it for all of our
clients.”

“Why would you want that?”

“We've found that our method works best for all
clients.”

“We prefer to do it ourselves. Then we can give it
to you.”

“If we let too many people in on the project, they’ll
just have too many questions.”

“The more we let people know, the more confused
they could become.”

“Planning is not important. Training is impor-
tant.”

“Training is not important. Planning is impor-
tant.”

“Training is not important. Planning is not impor-
tant. Getting this project done on time is important.”

“Getting this project done on time is not impor-
tant.”

And this last one is my absolute favorite. Without
doubt, the two words you never, ever want to hear
from a consultant are:

“Trust me.”

(Edward F. Henninger is an independent newspa-
per consultant and the director of OMNIA Consulting
in Rock Hill, S.C. You can reach him at 803-327-3322,
fax: 803-327-3323, e-mail: go20mnia@aol.com)

American Profile searches for America’s recipes

American Profile is seeking
time-tested recipes from across
America. Readers are invited to
send in their favorite recipe, along
with a photo of the person who is
submitting the recipe, a short sum-
mary on where it came from and
why it is a family or hometown
favorite.

“Sharing recipes is an

American tradition and including
some of those recipes in American
Profile is just another way we can
celebrate the heart and soul of
hometown America,” said Peter
Fossel, vice president and execu-
tive editor of American Profile.

All submitted recipes will be
reviewed and tested by the
American Profile food editor and

staff. The best recipes will be fea-
tured in a section called America’s
Recipes.

* Due to copyright laws, recipes
must be original and not previously
published by others.

Recipes can be sent to:
Hometown Recipes, 341 Cool
Springs Blvd., Franklin, TN,
37067.

Apologies to
Henderson Gleaner

Our apologies to the advertising
staff of the Henderson Gleaner for
misfiling its entries in the KPA Ad
Contest. The Gleaner's entries were
mistakenly put in the wrong divi-
sion when the contest was judged

by the South Carolina Press
Association.

“The entries are handled three
times and none of the three process-
es caught the mistake this year,”
said KPA Executive Director David
T. Thompson. “Usually, the judges
catch any entry that’s misfiled but
with the entry tabs on the backside
of the tearsheets in the KPA Ad

Contest, it’s not as obvious when a
mistake is made.

“It’s very unfortunate and we
apologize to Steve Austin and his
staff. I'm certain the Gleaner’s staff
was looking forward to the awards
presentation because it does well in
the ad contest and usually comes
away with one of the three general
excellence awards.”




‘10 Commandments of Shooting
Pictures’ promises overall visual
improvement for your paper

Fire off 100 pictures from the
hip and chances are you’ll get a
decent shot or two in the batch.
But who wants a 2 percent success
rate?

Rather than leave photogra-
phy to chance, realize that most of
the work involved in producing
good images is done before you
ever click the shutter.

Follow these 10 command-
ments of shooting pictures, and
guarantee that not only will your
photography improve, but the
overall visual impact of your news-
paper too.

1. Thou shalt thinkest before
thou shootest.

Think of your brain as the first
viewfinder. That’s where composi-
tion should begin. See the picture
in your mind before you shoot it.

To help you do this, think
what the picture needs to depict.
What needs to be the focal point of
interest? What elements support
and detract from the main point of
interest? If a plant in the back-
ground is making Star Trek ears
on your subject, either the plant of
the subject needs to be moved.

2. Thou shalt showeth the
world from an interesting perspec-
tive.

After you get a “picture” in
your brain, the next trick is to
compose it in your viewfinder. The
main variable that affects your
photos is the point of view. Where
do you get to bring out the main
point or points of interest?

Never be afraid to be creative.
Some of the most compelling shots
are those that show readers a
glimpse of the world form a differ-
ent and interesting perspective.

3. Thou shalt moveth closer to
thy subject.

Getting closer to your subject
is quite possibly the simplest thing
you can do to improve your pho-
tographs. If you shoot a picture of
the governor shaking hands with a
youngster at school, does anyone
care what sort of shoes they are
wearing? Get closer! Show faces.
Show character. Show action.

4. Though shalt shooteth lots
of pictures and bracketeth.

If you shoot only one or two
shots for an assignments, you
could discover that your great
photo has a nasty light leak across
it. Someone’s eyes might be closed.
Furthermore, if you take only a
couple of shots, you probably
haven’t discovered the best view-
point.

Also, vary your exposures.
Bracket. The lighting might be
tricking your meter. Besides, over
or under exposing by a couple of f-
stops might cause a more dramatic
effect.

Assuming you’re not digital,
film is one of the cheapest items in
the operation of a newspaper.
Shoot lots of it.

5. Though shalt carryeth thy
camera with thee.

Live with your camera. Many
of the best photo opportunities
present themselves when you're
off work. If you don’t have your
camera with you, you won't get the
picture. It’s that simple.

6. Thou shalt maketh sure
thou hast film.

Some of the best photographs
in the world have been shot with
empty cameras or with improperly
loaded film. Hey, I know.

Make it a habit. Keep film in
your camera. As a part of the same
commandments, always carry
extra film and batteries.

7. Thou shalt turnest the
heads of thy subjects.

We all have to pose some pho-
tographs, but they don’t have to
look posed. The best way to pre-
vent this is to have your subjects
looking away from the camera,
interacting with each other or
looking at what they are supposed
to be doing. This also helps your
subjects feel more relaxed.

OK, I confess. Sometimes you
can’t do much more than shoot
grip-and-grin shots. Sometimes
having lined up subjects look away
from the camera doesn’t work, but
most of the time it does.

8. Thou shalt not be shy.

Candid shots, when your sub-
jects are unaware of you, are the
best, but this doesn’t always hap-
pen. Usually you have to interact
with your subject, so you can’t
afford to be shy. Even if you are,
it’s simple enough to chat a bit.
Smile. Disarm your subjects
(before you shoot them). Get their
attention away from the camera.

9. Thou shalt stopeth, turneth
around and goeth back.

I am often driving down the
road, happen upon a scene or
event begging to be shot, but zip
on past. Maybe I'm in a hurry.
Maybe I feel shy that day. Maybe
it’s raining. But something says,
“Hey, fool, go back and shoot that.”
Listen to that voice. It will lead
you to some of your best shots.

10. Thou shalt knowest they
camera.

Not to overstate the obvious,
but knowing your camera’s abili-
ties and limitations enables your
to control the image you produce.
If you don’t know how it works, a
$2,000 camera system isn’t worth
a roll of film full of light leaks.

(Reprinted from the Nebraska
Press Association.)
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Photoshop 6 leads Adobe's
march toward dominance

By Kevin
Slimp

It's time for a test. Can you
name four or five software releases
for design and layout professionals
that have dominated the media
over the past few months?

Let’s see, there’s Acrobat 5,
Photoshop 6, Illustrator 9... Are
you starting to notice a trend? No
one has ever dominated the layout
market like Adobe over the past
year. The webmaster on our staff
came by my office last week to tell
me how excited she was about
using the new Premier 6, a video
production software product by
Adobe. I'm starting to wonder if
we’re moving to a one-company
dominance of software related to
media professionals.

Recently Adobe released ver-
sion 6 of Photoshop. Adobe set the
standard over 10 years ago with its
release of Photoshop 1.0 and it
doesn’t look like they’ll be turning
over their title any time soon. Not
since the upgrade to version 4 sev-
eral years ago have I heard so
many oohs and aahs as when I
taught a Photoshop 6 session in
New York a few weeks ago.

From the moment the program
opens it’s obvious the user is in for
some serious changes. Across the
top of the screen a new "Options
Bar” is immediately noticeable.
Instead of palettes lined up on the
right side of the screen, each tool
has a set of options lined up across
the top which are much more intu-
itive than previous palettes.

Hello Vector Support
The most important change, in
my opinion, to folks in our industry
is the addition of vector capabili-

ties. In the past Photoshop has
been a strictly “bitmap-based” pro-
gram, meaning all images were
processed as bitmapped data (as
opposed to vector data) which
meant, unless printed at a high
resolution, jagged edges were
bound to appear in small text and
shapes. This new vector capability
allows vector information to be
stored within a file, meaning
“goodbye” to jagged text.

Support is also provided for
paragraphs and typographic con-
trols. If the user is skilled in
Illustrator or InDesign the type
control window will seem very sim-
ilar. Quark and FreeHand users
should have no trouble quickly
adapting to Adobe’s typographic
features.

Such features as kerning,
tracking, leading and spacial
adjustments are immediately
available through the Character
Palette. No more working with
type layers to edit text, as in
Photoshop 5.

In addition, Layer styles make
it easy to create special effects with
type such as drop shadows, beveled
edges and much more. The “Warp
Text” feature is invaluable to the
user as a simple way to create text
on curves as well as editing text to
distort both horizontally and verti-
cally. When the user begins to mix
and match these different tools it’s
simple to curve text, apply bevels
and create special effects in a snap.

The vector capabilities go
beyond text. Adobe added vector
shapes to Photoshop 6, allowing
the user to create shapes which
will print out with sharp edges and
detail.

Shapes can even be created
with texture fills and patterns. For
fun I created a star shape on a
photo, beveled the edges, then
filled the star with a pattern of me

See PHOTOSHOP, page 6

Seeeeeseereetteterttattttettttstttntesssatattestttsstttenttssatanns

Need technical
advice?

Got a problem

with your Mac?
Call KPA’s newest
member service:

The Dr. Tech Hotline!

N er it raatertraeeersieeerasstrassettastttensastttatttnranttttatatastnes

Hotline
Numbers
1-800-484-1181
code:7076

859-623-3880
859-624-3767

Cell phone:
859-314-5146

email:
tjones9692@aol.com
FAX:
859-624-9893

Seeeecesseesssesssttnsantettttttstnsasessssassssesssns
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WKU breaks ground on new media, technology hall

Western Kentucky University
broke ground April 6 for a state-of-the-
art building that will house the School
of Journalism and Broadcasting and
the Division of Information
Technology.

When it opens in the fall of 2002,
Media and Technology Hall will
become the home for two of Western’s
premier programs, WKU President
Gary Ransdell said.

“Western has long been recog-
nized as a leader in journalism, broad-
casting and communications disci-
plines and our commitment to provid-
ing a strong information technology
infrastructure is well-documented,”
Ransdell said.

“When we talk about Western’s

nation’s finest,” Ransdell said. Last
year, Western won its first-ever overall
title in the Hearst Journalism Awards
competition ahead of Florida,
Missouri, Northwestern and Syracuse.

“Western is proving that a univer-
sity in Kentucky can indeed be the
best in the nation in an academic pro-
gram,” he said.

Ransdell thanked members of the
Kentucky General Assembly for pro-
viding the support and funding for

WKU Photo by Sheryl Hagan-Booth

Wi S En ;.. Western Kentucky University broke ground April 6 for Media and
bl:slt:;n; $lg 53 -]])fo:a:;;;f:ngogz; Technology Hall, a three-story facility that will house the School of

from the General Assembly in 1998.
House Speaker Jody Richards and
Senate President David Williams

Journalism and Broadcasting and the Division of Information
Technology. From left are Rep. Steve Nunn, Rep. Roger Thomas, Student
Government Association president Cassie Martin, Sen. Brett Guthrie,
House Speaker Jody Richards, Chair of WKU Board of Regents Kristen

delivered remarks during the ground- Bale, WKU president Gary Ransdell, Senate President David Williams,

breaking ceremony.

School of  Journalism and
Broadcasting, we're talking about the

Media and Technology Hall

Director of the School of Journalism and Broadcasting Jo-Ann Albers,
WKU faculty regent Mary Ellen Miller, Director of Network and
See WKU, page 7 Microcomputing Services David Beckley and Rep. Rob Wilkey.

Photoshop

Continued from page 5

(patterns are areas of photos which are designated
as “patterns” which can be used like a color for fill-
ing, painting, etc.).

Web Support in Photoshop 6

Adobe continues to add more functionality from
ImageReady into Photoshop. A substantial set of
tools for web designers are available in version 6.
One feature newspaper webmasters will appreciate
is the new “Slicing” tool. Slicing is a process by
which an image is divided into distinct zones. This
allows a large image to be “cut up,” which enables
faster downloads.

The Bottom Line

Is the upgrade to Photoshop 6 worth the price?
For most users the answer is clearly “yes.” If your
newspaper uses Photoshop only to scan, edit and
save photos for editorial photos you probably won't
see much benefit in upgrading. The vast majority of
newspapers, however, use Photoshop for a lot more
than just scanning photos. It’s almost scary to see
how easy it’s become to create quality ads and spe-
cial effects using Photoshop. If it gets much easier
you won't need me around to teach classes anymore.

Most mail order dealers are selling the upgrade
to Photoshop 6 for around $180. For more informa-
tion, go to Adobe’s website at www.adobe.com.

DoubleTalk Offers Alternative
for Connecting to PC Networks

A few months ago I reviewed a great product
from Thursby Software called DAVE which allows
users to connect a Mac to a PC network. I recently
had the chance to try out a new product by
Connectix called DoubleTalk which works very sim-
ilarly to DAVE.

DoubleTalk allows access to fileserves, transfer
of files to and from Windows workstations, printing
to networked printers and peer-to-peer networking.
DoubleTalk sets up very quick and easily.

e

rp Text function allows for creating
text that wraps around a curve and more. Below:
The new Shapes Tool allows for the creation of
vector-based shapes in Photoshop 6. Bottom:
Photoshop 6 allows for embedding color pro-
files, saving layers in tiff files and saving a copy
of a file from a single dialog box.

Top: Users will notice several new tools in the
Photoshop 6 toolbox. Bottom: The slice tool
divides a photo to assist in faster downloads
via the web.

For more information concerning DoubleTalk
go to the Connectix website at www.connectix.com.
Most retailers sell DoubleTalk for around $89.

Next Month . .. Acrobat 5

I've been getting a lot of requests for informa-
tion concerning the new version in Acrobat 5. Next
month we'll take a look at some of the new features
— and there are many — in this major upgrade.




What is a
‘bulldog
edition’?

A bulldog edition is the earliest
edition of a morning newspaper, pub-
lished the preceding night. A bullpup
is the first edition of a Sunday news-
paper, generally published at an ear-
lier hour during the week and some-
times printed in full or part before
Sunday.

The words probably originated in
the 1890s when the New York World
and other morning newspapers pub-
lished early editions to catch the mail
trains and the newspapers fought like
bulldogs to make their deadlines.
Another alleged origin holds that in
1905, William Randolph Hearst
urged the editors of his New Yorker
American to write headlines that
would bite the public like a bulldog.

(Reprinted from The Nebraska
Press Association.)
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“will be another jewel in Western’s
shining crown,” said Richards, a
Democrat from Bowling Green and a
former journalism teacher at
Western.

“I am indeed delighted to be here
today. It’s a pleasure to be here and be
part of this groundbreaking ceremony
for a building that I have hoped for,
yearned for and sought for more than
37 years,” said Richards, who was
adviser to Western’s student newspa-
per from 1964 to 1970.

Jo-Ann Albers, director of the
School of Journalism and
Broadcasting, has been seeking a new
building since 1987. “I'm just thrilled
that our students and our faculty are
going to get the kind of facility that
they’ve earned,” Albers said.

Star Construction of
Madisonville is building Media and
Technology Hall at a contract price of
just more than $10 million. The
three-story, 94,400-square-foot struc-
ture will include general classrooms,
electronic labs, computer labs, dis-
tance learning classrooms, a telecon-
ferencing center, central computer
lab, faculty and staff offices, a confer-
ence room